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Fast-food and pub employers cut pay 

premiums to pay for extra holidays 
 

 40% of companies in low-paying sectors* have been affected by rise in 

minimum holidays 
 
Research from Incomes Data Services (IDS) shows that fast food and pub workers are having their 
rates lowered as new legislation squeezes their employers’ margins, with some workers losing out on 
premium payments. 
 
The new legislation, introduced on 1st April 2009, raised the statutory holiday requirement to 28 days 
including all 8 bank holidays.  In the past the minimum holiday provision was only 20 days and it 
was common practice in low-paying sectors to include bank holidays in that figure - effectively 
giving workers only 12 days of normal holiday.  The new legislation is aimed at preventing that 
practice. 
 
IDS has found that some companies in the fast food and pub sector have been heavily affected by 
the legislation. Around 40% of the sectors’ biggest employers have decided to offset the impact 
from the changes by cutting pay premiums for bank holidays from twice or one and a half times 
basic pay, to standard hourly rates.   
 
Other cost cutting strategies being employed in low paying sectors include recruitment freezes and 
phasing out or cutting of extra holiday awarded for length of service.  
 
Ken Mulkearn at IDS comments “Some workers will be disappointed that they are no longer 
receiving higher pay rates for working on bank holidays, especially as the legislation was designed to 
work in their favour.”  
 
“Employers will argue that the money has to be found somewhere, but it is unfortunate that some 
of it will be coming out of employee pay slips.” 
 
“This is part of a broader trend for lower paid workers to lose the benefits of working atypical days 
like Sundays or Bank holidays.” 
 
Overall 168 organisations in low-paying sectors were surveyed by IDS about the likely impact of the 
statutory holiday increases.  Around 40% expect to be adversely affected by the rise. 
 
* Low-paying sectors include: 

- Hotels 
- Retail 
- Fast food (including pubs and restaurants) 



- Housing and Social care 
- Childcare and Nurseries 
- Leisure  
 

ENDS 
 
Incomes Data Services is the leading UK information and research service on employment issues, 
providing a range of publications for employers, trade unions, government departments and other 
agencies. In any report it would be helpful if you would include our telephone number 020 7429 
6800 and website address (www.incomesdata.co.uk) 
 
Sweet & Maxwell (www.sweetandmaxwell.co.uk) is a leading provider of information and solutions 
to the legal and professional markets in the UK and Ireland. With over 200 years of history and 
heritage in legal publishing, Sweet & Maxwell offers detailed and specialist knowledge, 
understanding, interpretation and commentary across a wide range of subjects in a variety of formats 
to meet customers' needs - books, journals, periodicals, looseleafs, CD-ROMs and online services. 
 
Thomson Reuters is the world’s leading source of intelligent information for businesses and 
professionals.  We combine industry expertise with innovative technology to deliver critical 
information to leading decision makers in the financial, legal, tax and accounting, scientific, 
healthcare and media markets, powered by the world’s most trusted news organization. With 
headquarters in New York and major operations in London and Eagan, Minnesota, Thomson 
Reuters employs more than 50,000 people in 93 countries.  Thomson Reuters shares are listed on 
the New York Stock Exchange (NYSE: TRI); Toronto Stock Exchange (TSX: TRI); London Stock 
Exchange (LSE: TRIL); and Nasdaq (NASDAQ: TRIN). For more information, go to 
www.thomsonreuters.com.   
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